ufed Ifa=ie? Xaa fayfaemay, IR s wra

| Pt. Ravishankar Shukla University, Raipur Chhattisgarh, India
4 Estd-1964 — recognized by UGC U/s 2(f) and 12 (B)
NAAC “A” Grade

CRITERION-III
EVIDENCE(S), AS PER SOP

METRIC No. 3.4.6 | Number of books and chapters in edited volumes published per
teacher during the last five years

e E-copy of the cover page, content page or first page of the publication indicating
ISBN number and year of publication for books/chapters and conference proceedings

e Web-link of research papers by title, author, Department/ School/ Division/ Centre/
Unit/ Cell, name and year of publication







3 BT R e of foarsta wroieht - 193-207

4 adTg i domw o 209-284

5 wRvETy F e umEERd . 285-467
I snfda yird

7 T wrefa o, aew e 485-539
el Jox TR =t :

3 e arpafan ity Fwfera 541-544
9 TR F tos wEd 3. T g 545-618
30 ity @ wfzerm 2l gt a8 $19-654

= v wifeed e femd 655-676

12 wAETE  viagtow siie gl oy fagy 677703

P ! (- roetge
sl FEHINT AT

o
g

ST HAG Hferd 705-714







nqm‘rcr‘tmf*arzﬁ W’Eﬁ aﬁmfa Mqﬁh{f* &
TATa e 99 oW R TS SIS H ST e w A kg
TrEwTETa gl § SEf s B wand iR e e
‘o’ i & TRIBE" wie w1 ferd) vt & i il wfeem & w
A1 7 At w i §eT | Safa & - i fawe & fagase
T TR 9 TR 9HEH 1 WM TR € WY, v Senfa &
oF IRV % R THEE § w9 T gt

fifert wa fafer & s seenfa et off ¥ o g
& HE F HE A E S T HHE -9 R FE F@ w1, T g
7T wTeTd] B, AN U WY HitheE STRR e

. U, BSer A St 1 AR i Hwer e g R s
e A g €, T gee v e eam U wd e
sy arerd 8, ferere, ooag A1 I & favg § 5 TR 5 wer #
¥ = U QIS SEF-TET i saaee H fowms w1

I %*Ww"mwa?ﬁa’ﬁmﬁﬁ*@m
o w2, W TR faEm 9 T = wrd ), S asifas g
xmwﬁmmmwmai

Fodtfae e otfm sfvsar & ER FHonfa of sfEnd &
e g Forr us A T R, 9 o € aen S e - g
v 7o E s v wg g 1 S O € a1 S Wi sreaferanel 78t €
R TEA TH e IWE W S @ wn]

IR AfNTOTE Rl QTHE: S 9SS FI AN % yEg W
Frs 01 1 979 AR 99§ e 9 Al fafem oR fads &

HHY WG 486







HNT—8
Bodaie @ Jqgfaa sfar

RELCEH

ql. IINd HAR T
(Seh)
CIEGICEIEE BRI
7 <freiex yad Rl AR (Fxrae)

Tq

sl ddww @R
GERERNRED)
AT JAETITITAT

4. “feieR Yoo fvafiaed, AR (FRETE)

YHT B ldie




qaiazu uguul

anrn vd [EE




Rreafeerss Yt Sttt g e T TR
TR R ey
m*mmm@amm% T faary
vd weIf | IR ¥ e
HEBT (7o) 2017
Wﬁﬁﬁ:ﬁ?ﬁmaﬁvwm |
b : 0 220/~ (A W A v 71)
eﬂafmwméw&ﬂw
ISBN . 978-93-82313-27-4
THIE : wiiraTe o & vy e
. v g R i
SRS ¥aq 6 Wi,
" TR 492010 (BHTR)

SR/ HAAT: e FeE, TR

=® : HEdR sifewe filcd
VAR (STieg)




19

Chapter 4
Arbuscular Mycorrhizal Fungi and Tolerance
of Salt Stress in Plants

Bhawna Saxena, Kamlesh Shukla, and Bhoopander Giri

Abstract Soil salinity has become a serious land degradation problem and 1s
increasing steadily in many parts of the world, particularly in arid and semianid
arcas. Increased salinization of arable land is expected to have devastating global
effects and would lead to 30% land loss within the next 25 years and up to S0% by
the middle of the twenty-first century. Plants growing in saline conditions generaliy
last 10 three distinet stresses. ionic, osmotic, and oxidative. The toxic effects of spe-
cific jons such as Nav and C, prevalent in saline soils, disrupt tie structure of
enzymes and other macromolecules, damage cell arganelles, disrupt general meta-
balic activities, inhibit protein syathesis, and induce ion deficiency. Plants exposed
to low water potential face the problem of physiological drought condition.
Moreover, salinity creates nutrient imbalance in the plant due to decreased and dif-
ferential uptake of nutrients and/or their translocation to the shoot and leaf tissues,
rendering the plants weak and unproductive. Arbuscular mycorrhizal fungi (AMF)
are ubiquitous soil microorganisras that build up symbiotic assoctations with the
majority of higher plants, establish  direct physical link between sol and plant
roots, constitute an integral component of the natural ecosystems. and predomi-
nantly exist in the saline environment, The extraradical hyphae of AMF run several
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Occurrence and Distribution of Mushrooms in Semi-
evergreen Sal (Shorea robusta) Forest Chhattisgarh,
Central India
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Abstract

Chhattisgarh is an important state covering larest semi-evergreen Sal (Shorea robusta) forest
atea in the country, where the Achanakms -~ Amarkantak Biosphere Reserve (ABR) harbours a

rich mushroomn wealth in association with the vareties of tree species. Mushrooms, an
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Declining Share of Agriculture and
Allied Services in India’s GDP

Causes and Remedies (1960-61 to 2013-14)

A K. Panpey, Rapria PANDEY AND Ranu AGRAWAL

inportance of Agricultire and Allied Services: India is manniy
an agriculoeral country Apriculture is the most Hmportant
ovcupation for most of the Indian families. 1 India, agriculture
contributes about 16.0% of total GRP and 10.0% of total exXports,
Over 60" ol ndia s fend ared s arable making it the second largest
ceunity o terms of total arable Tand. Apricultural products of
significant ccononie value el udes rice, whueat, potate, tomatn,
DIION, INANEOes, sugarcang, beans, cotton, ete. Agriculture is the
backbone of Indian ceonomy Thaagh, with the growth of other
sectors, the overall share al agricuiture on GDP of the countrv has
decreased Sull, Agriculture continies to play a dominant part i
the overall cconamie seenario of india.

tndim ccononny mclassified in three sectors - Agriculture ane

allicd, Industry and Serviees, Apriculture sector includes
Aprnculture (Agriculture proper and Livestock), Forestry and

Lopping, Frshing and related activities. Industry includes -
)))) o Ly .

Manufacturing Megistered and Unrepistered), Flectricity, Cas, |

Water supply, and Construction. Services sector includes Trade, s

repalt, hotels and restaurants, transport, s,fnragc, Commucation

and services related o broadeasting, Financial, real estate, ©

Community, and social services

Apreulture plave avital role in India s cconomy. Over $9% of :
the raral households depend on agrneuiiure as their principal means
of livelihood, Agriculiure, along with fisheries and torestry, is one

ol the fargest contributors to the Gross Domestic Product ({DP),
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for promoting new varieties of crops and;
ces. But other thrusts, such as the livelihood
sment of off-farm employment may also

5

Role of Agricultural Sector
n the Inclusive Growth

CONCLUSION

i th is seen in non-farm employment.in rur
k in terms of its share in rural employm
! r'continues to be the largest employer of rufa
. vided employment to about 60% of the male
¢ )% of the female workers. The transition |

1 to non-farm sector has been fast in the rec

Ha
a alf-employed households in the agricultus
& s the labour force, indicating a rise in 4
3 rarginal farmers working as labour. The trer
shown that agricultural wages have grow
irm wages. The wage determinant analyst
wgricultural productivity influences. t]
snefitting agricultural labours. The shar
ed with agricultural wages. It is likely th
ector and agricultural sector will contin
rove rural wages, which in turn, wilt ha :

ihood and economic security in India.

R

RAGATI KRISHNAN AND ARCHANA SETHI

INTRODUCTION

y‘bfag'ri_culture was the first big step toward

~Ar

mdepeﬁdence period was a period of near
ian economy. At the time of indepcnder

aught up in a vicious circle of poverty. Th
omy at the eve of independence as we inh
411947 focuses on two basic questions: the fi
HiLtora vibrant economy? and second is was jt
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7 August 2013), “Inclusive Growth revisiti
svolution”. VoxEU.org. Centre for Economic P

13 January 2013. -
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, Asia Pacific Department: International Menet

January 2015.

developing country the main occupat:
e. Agriculture js the mainstay of Indii
¢high share in employment and livelihoo
mportant sector of the Indian econon
‘poverty alleviation and employment
: iod, the condition of Indias

fusanna Lundstrom, “What is Inclusive Growth
bruary 10, 2009. = -British:per
all'satisfactory. India’s econonty unde

;rowth Analytics: Framework and Application
rking Paper Series 4851, The World Bank, &
Srowth and Development.. . .. Inclusive Grow.
vith Development?”, MPRA 33182. .
aquel Almeida (March 2013), “Inclusive Gr
pt” (PDF). Working Paper, 104. Brazil: Interriati
ssive Growth. ISSN 1812-108X. Retrieved 13 Ja

as immensely rural and agriculturalin n
mry".s'g%pu.lation lived in villages and
ulturd Even though the large propor
alturd, the country was not self-suf

& industry. The land settlet
zation of agriculture, low level of produ
cts of partition are some of the main
yf the Indian agricultural system.
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Optimal quantization table generation for efficient satellite image compression using teaching learning e ih
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Abstract Abstract:
Cammunication of the satebte images plays 8 crucial mole i many important apphcations surh as change detection landd cover classdicaton
Authors weather prodicton ole The snerease in e demand of satelite images over the band lsmited channet reguites good quakly compression

faals Carrenty. the rompression standard developed by Joint Photographie Experts Group {JPEGY 15 the widely used oroduct forf the

16-20 May 2022

apreswon of satelitz mages. KMoreover, one of the important elements which miluence the pedommance of JPEG conprossion standand s

TIqUres

the nature of guantizatian tzhis The compression ratin and the dacompressed image quality are determined alt-togethes By e qiantz glion ' : se(ﬂﬂ;s‘_’ﬁﬁl Korea
Refnrenres fable, and honce the table stiongly sfiuences the whol compression performance The auhor aims to gene ale bolter quantization tables to i thﬁd; {n-Percon and

enhante the compressinn performan

o actueve higher rompreesian ratins white presenving igh reronstruchon quaiity for atelida mages - Yirtiial Cont

A Teactung Leathirg tasad Optmzabon (TUBO; lechmaues S employed o promote lagher compression peforance for salediin ynages

Litptons




- 5w

ey g

T dzpe 5 oo E eponernata peomssi . ¥ Devimoids - g 7} Reas-gist

@ Springeriink Search (Q - Home - toa i

DoLHe ey A

Advances in Polvmer-Based Photovoltaic Cells: Review of
Pioneering Materials, Design, and Device Phyvsics

Authors suthors 2

2 aniay Thaati anva Tiwar, Sue & Carter, L C ampheit Scot, 1 Yakhmi

Refereace work ertoy
First Onfine: 14 Vebryary 2715

Abstract

Photovoltaics. which directly converl solar energy into electricity, offer a practical and
enstainable solution to the challenge of bridging the global demand and supply gap in energy
along with carban-neutral, renewable anergy source. Recently significant progress in organic
photovoltaic niaterfals has been made ta overcome technological and material harriers in order

te develop organic or polvimeric photovoltaic devices [OPVs or PPVs) with cost-effective

efficiency with respect to the inorganic counterparis and to make them commerciailv viahie for
applications as flexible solar modules, semitransparent solar celis in windows, and photon
recveling in liquid-crystal displays. Organic photovoltaics technology is rapidly emerging as a

transformative tochnology with melorating cell efficteney {eurvently -13.2%). encouraging
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Abstract Abstract:

in this siudy. zurrent density-voltage 13-V refation in dye-sensitized splar cells (DSSGs) has bean derved from stmplfied form of the
Tnriment Sections standarg equivalent circuit model Turrent densty-yoltage (J-V) relation of an equivatent circuit for DSSC which gwes a more arcuratn data

anm wal fitad 1o the experimental -V curves and good agreement Furthermors the 1V curve is observed thatl the measuwrement of 1Y

fnironucton

purve deverd of the consequente of the sernes resistance which enfanies the squareness of the: J-V curve alung with both sz and Ved
cermain same as befors and demenstrating a potential scope o raise the fil-factor (FF 3 along with the conversion effiniency i) of the DSSC

By reducing the consequence of RS
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Abstract:

Organie Solar Calls (OSCs) represents as one of the most promiising. @CONOMIC & arvironmental fnendly recknolegy for solar enerqy

eanversion with cuse 1n fabricaton & mirmal matesial usage. To become compotitve ¢ future. new nncvatinns & broakttweushs are nesded

to enhanne efficiency & stabilty of D8Cs Thes review summarizes research efforts & accomphshnients fo cush devices power conversion
. : wver o T & T IEEE Authors:
efficiency We addross bow B0 recent dovelopments of the matenats of shatoactve layer, election & hale ranspartmg fayer (ETL & HTL .
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Abstract Abstract:

R[ueeessive one lgyer adsorpion and read

tion (SILAR) methad is one of the casest methads to g:ow the quanturn dots (OD)
Document Sectiong oxides far salar ced apphcations in this work CdSe gu
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MesEporos il
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deposited by SILAR method. The (3Ds were grown on TIO , by dipping the 150 . electrode 1 two different precursor solutions of bwo cifferent re
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High-Quality Medical Image Compression
Using Discrete Orthogonal Cosine Stockwell
Transform and Optimal Integer Bit
Allocated Quantization
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Ahstract, Communication of the medical image and videss has now rabsed g6 6
vite} convetn For the teledingmonts of vritival dnerses. Curremly, JPTG and
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Introduction

Bibliometrics is applied as a popular technique by the information
scientists to study the characteristics of subjects and nature of citatons
in different branches of knowledge. The Bibliometrics study involves
in various aspects of documents ased fo identify the pattern of
publication, coverage of journals, citations and authorship. It is also
involves the process of collection counting analysis and interpretation
of citation given in the printed documents. Bibliometrics was expanded
in two dimensions that is quantitative qualitative study of Bibliometrics
phenomena. The quantitative analysis developed three basic laws of
Bibliometrics that is Lotka’s law, Zipf's taw and the Bradford law.

Aims and objectives
The major objectives of the study are the following :
I. Ranking list of cited Authors
2. Productivity of authors by applying Lotka’s law

Methodology

The data for this study were gathered from PhD thesis of history
subject in the Universities of Chhattisgarh. Multi-authored books were
counted and analyzed w be able to determine the most productive
authors as well as the most collaborative authors. The number 10 was
chosen to serve as a yardstick for measuring the most prodoctive as
well as the most wl}abﬁmﬁ% @uthorsa-’.‘fhe 10 most productive and the
10 most collaborative’ wete! cdnted.. The Spearman rank correlation
coefficient was addpted” foricorelating - ranked data in order to
determine the * correlation “betwveen  the productive authors and the
collaborated authers. ~ oG

Sl TapleNeyl

- Ranking List of Authors

ot

Rank No. | Author’s Name No. of Citations 4
1 - -1 Ramendra Nath Mighra : 172
2 " | Prayag Duita Shukla 152
3 Hiralal Rai Bahadur 142
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Metadata

Metadata term is used by Philip Bagley in 1968 his book
"Extension of programming language concepis”. In today’s Information
Technology scenario Metadata Is very common term. Metwadata is
nothing but data about data or information about information. Metadata
is a powerful wol which is useful to retrieve and access requircd
information through internet. In the age of information explosion
bundle of information available on internet, most of them are useless.
In this situation metadata plays key role. It works as cataloguing to find
specific information for users. _

Metadata summarizes basic information about data, which can
make finding and working with particular instances of data easier. For
example, author, date created and date modified and file size are
examples of very basic document metadata. Having the ability to filter
through that metadata makes it much easier for someone to locate a
specific document.

According to Search engine optimization (SEO) glossary
“Metadata is data that deséfribes other data. Meta is a prefix that in most
information technology usages means an underlying definition or
description.”

Metadata is defined as the data providing information about one
or more aspects of the data, such as:

e Meansof creation of the data
Purpose of the data
Time and date of creation
Creator or author of the data
Locétion on a computer network where the data were created
e Standards used '

s & & »

Harvesting ‘

In the Open Archives Initialive Context, harvesting refers
specifically to the gathering together of metadata from a number of
distributed repositories into a combined data store, The primery focus
of the OAI has been technical and the nature of its work so far is an
application-independent specification for metadata harvesting known as
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Abstract

Present Erathe World Wide Web is 2 tool of navigatiopaj on the
Internet that enables browsing of information linked 1o other relate
information. Web site helps in accessing universe of know}edge
irrespective of their location, With the easy help of WWW ang related
Internet technologies any organization and institution can make their
presence on the Internet, Objectives of this study are to analyze
University Library Web Sites, their information content, library and jts
activities, for providing information services available on-line, for
promotional aspects, for giving links to relevant important sites and for
collecting feedback from users. The University Library’s Web Site

Organization hosting the

can move easily between pages

web gy e or JUMPp to another rejate sites. In creating official
web page Mversity Library considerable through should be wiven
ctermine the king of ; . C‘

¢b Page. information angd g presentation on successful

2. The We?) Site leming

The Ing ation .
While plan::i s;n'l;utljup 131c1!udcd' in a Uni versity Library s quite varied.
& University lerary Web Site Some criteria should be

worked oyt e.g. object
5 ODjectives and aime . . .
goals and strueryre of Wep S;tc cte 1 Audience, nformation content,
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Electronic Library: Librarian
in Changing Activities

Harish Kumar Sahy*

i

ABSTRACT
This paper attempts the concept of electronic library is
information stored electronically and made accessible to users
through clectronic systems and networks. One of the central
tenets of the electronic library is the delivery of informatrion,
whenever required, to the user’s desktop, whercever char may
be. Library professionals therefore, will increasingly need to
provide their services in some electronic form rather than
accept face-to-face concacr with cheir users. As academics
become more willing and more accustomed to using electronic
information on a regular basis, they will become increasingly
dependent on technology for information access. An additiona)
factor is thar in nztworked environments, informacion
providers can supply their informacion directly o the end-
user anc? so bypass fhc library entirely. Thus the move to an
clectf-omc _mfom.xatmn environmen; wif] rdically alier the
waylfg which a lxl?rary OPerates and interacts wich jr users,
crucial par of

*  Assistant Professor, pr. Ravishankar Shuk i ; ;
(C.G) 12 University. Raipur
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Customers Susceptibility towards Reference
Groups: An Empirical Analysis

Sanskrity Joseph, G.K. Deshmukh and S.K. Indurkar

nstituce of Management, . Ravishankar Shulkla University, Raipur

ABSTRACT

s 13 5 somial being Therefore, all the decisions taken by men are influenced by society at large. The
wie of she oresent study is to understand the influence of reference group existing in the society on
2 Buying Behavior of consumers. Kindle eBook Reader have hecome a necessity for consumers across

Tis

s The researchers bave tmied to examine the influence of reference group on Smartphone users and
their susceptibibty sowards mformational, stilitanan and value exoressive influences of reference group by
collecuing data from 1co respondents across the ity of Raipur. The data was collected through schedule
and was analyzed by using 5P5S. The findings of the study revesl that there is significant difference among
consumers with respect susceptibiiity to reference group influence

Keywords: Consumers’ Susceptibility, Influences, Reference Group

INTRODUCTION

Cunsumers are the kings of the markets who determine the fate of companies across globe.
Every individual at some or the other point of time is either customers or conswmers
irrospective of their countyy, religion, caste or ethnicity. All individuals are different
th ool vens Care different, but rescarchers across globe have tried to classity
opies on the basis of similarities in their behavior. Buying is a
Smers passes through a series of steps belore making a buying
: 1 felt deprivation ar expectation of specific satisfier for
ot of a custonter fundamentally leads to information search
ohiich can provide viable solutions to the defined problems.

PR

s

.o salutions in the markel. fnturmation is available namely
o mackerer dominated sources and (i) non-market dominated
cre ol sated sources are basically application of promotion tools like

C e Geatiets and brochures ete. by a marketers to attract a customer, Further non
b eter dominated sources is related with availing information from people whose opinion
s value while taking a decision. The people who fall under the circumference of non
markerer dominated sources are referred to as reference group. Hyman (1942) coined the
concept of reference group and defined reference group as a group that influences the
attitude of those individuals who use itas a reference point for evaluating their owi situations.
Further Bourne (1957) added more dimensions to the concept and referred Reference Group
as a group which gives @ reference, supportor informotion of auy product/service which help in
taking decision op it. According to Blackwell, Miniard and Engel (2001) refecence groups can
be analvzed by studying the impact of these groups on decision making process ot
individuals. Widing et al. (2003) broadencd the concept and included institutions, groups
and people as reference groups whose behavior vatues and opinions can be used as a point
af reverence while taking purchase decisions.

I
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Profiling Social Customer: A Study

Dr. G.K. Deshmukh, Dr. Sanskrity Joseph and Dr. S.K. Indurkar
Instittice of Management, Pr. Ravishankar Shulkda Universiiy,
Rapur, Chhatisgarh, india

ABSTRACT

This is an empirical, view type paper. The purpose of the study 15 to understand the concept of sodizl
customer and profile them according te the distingt charecteristics exhihited by them with reference to
their influence recarding social media influence on buying behavior. The avthors have discussed thew
viewpoints in reference to influznce of social media on buying behavior of customer after coliecting date
from primary sources and empirically analyzed the data to draw important canclusions, The key findings of
the study highlights that social customers can be identified in four distinct categories namely: Davelopers,
Dnffusers, Drivers and Deriers based on thei usage of socisl media and use of social media for the purpose
of referencing and acling while taking purchase decisions. This is a fairly onignal paper which discusses the
profile of social customers based on their distinct characteristics and anzlyses the behavior of each cluster
of social customer.

Keywords: Social Customer, Social medio, Develonors, Dilfusers

rvers and Denjers

INTRODUCTION

AR HENTIH

s are social heings who communicate with one another to understand and CXJIeSS
tnelr feolings and thoughts. Communication takes place through formal and informal
vredium with one another. Communication means and channels have seen renaissance in the
recent times due to advent and development of internet. The growth of internet is all
pervasive and can be felt through the increased users of internet. Internel World Stats
{2016) while analyzing the growth of internet users indicated that the increase in number of
registered user of internet rose to 3631 million in comparison to 360 mitlion users in the
year 2000. They further highliglited that the highest number of registered users were found
i Astan subcontinentand the contribution of Indian users was abbreviated to 462 million in
2016 The all-pervasive spread of internet has fed o growth of virtual markets which is often
termed as social commerce. Liang, and Turban (2011} opined that social commerce is the
marriage of (wo individually different concepls namely ecommerce and social media
platforms. Social commerce deals in performing all kinds of commercial activities by using
social media platforms. The growth of social media and ith easy accessibility through mobhile
handsets have enabled the marketers to reach the desired customers in virtunl markets as
well without developing a brick and mortar setup and establishing a large dealer network,
Hajli {2015) commented that social media platforms are no fonger simple web addresses on
web 2.0 rather they have energed as shopping services which helps in developing customer
network across web who are engaged in discovering, recommending rates and quality of
products and services to be purchased on web.Park, Shin, and Ju {2014) and Goh, Heng and
Lin (2013) have identitied two widely categorized tvpes of social commerce which explains
the correlation between ecommerce and social media nanmely.

L. Soeial networking sites that are used as tools of promotion mix and

2. E-commerce websites thar provide links on social media plattorms to enable

customers to interact with company professionals or other users.

(16}
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“vestigating SERPERF of Financial
“stitutions: A Study

Dr. S.K. Indurkar, Dr. Sanskrity Joseph and Dr. G.K. Deshmukh
Topueiiiins of URTTISIRER LI

LoTRACT

of service revolution, carvice qualily has inde i
e one financial institutic
A for firancial instituiions At
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L from another. Managenent 72
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Pupevice guality paramerens in fact, MEasureimer

. heoretical estirnations of arademicans and practical e ’

e of the study is Lo empirically measuie the quahty 7

L across and within financial seryice seddar i the st

1 how they are managing thzir serices [TERAvI]
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v of service sector evolution and revolution, service gquality hag indeed become 3
entiating factor which distinguishes  one financial  institution  trom anotiiel
cinent of service quality has therciore become an important strategic tooh by financhn

< tion across all corners ol the glohe. The gervice sector 18
s in the present scenario. This includes services like Ponking, .y
aartation, hotel, healthcare, entertainment, accountiftg, legal consuitangy,
Capanication and many more which can be provided on sovcial as well as com roial

trentendo

fespitalizy,

<1 an erganizaton peeds to be globally competiive, it should produce products and
o of superior quality at competilive prices and on time as demanded by this
Curvival of the firm depends onits ability to produce the hest quality product e
qraxinidsing customer catislaction. Chatlerjee {1593] opied that the s
srow are these who are today paying attention to guality and custones s e
Cpabarty, Whitter and Green, {2007) ept
Comer wishes inthe delivery of a service”

guality of services as the fcomornian e e

¢ ostudy identified that service quality oo

Lehtinen and Lehtinen (1991} in the: ;
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“yined {rom the association between
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From Idea to Successful Business Innovation: A Study

G. K. Deshmukh' and Sanskrity Joseph?

Abstract

Purpcse: The puipvse is to study the factors influencing adoption and diffusicn of
wnevation of Paytm amoengst customers in the city of Raipui, Chhattisgarh. India.

Design/methodology/approach: Authors have done empirical research and analyzed
the dala gathered through primary sources using logistic regression and discussed
their viewpoints.

Findings: It was Jound that innovative feature in a product or service. intiuence adoption
and diffusion of innovation. Furthar it was also found that education has significant role
n formation o intention to adopt.

Originality/value: This is a faily original paper which studies and discusses adoption
ol innovaiion.

Keywords: Adoption. Diffusion, Innovation. Intention, Lugistic Regressionc

1. introduction

A marketable innovation is a result of continucus invention or a4 chance discovery. A discovery
is a chance which depends on favarable luck but an invention Is a result of continuoUs endeavors
on part of stakehoiders like government, academin institutions, scientific laborateries and
companies. lronically developing countries who have understood the importance of innovation
are steadily making progress to improve their innovation index but are trailing behind in developing
a proper framework for innovation. Pullakat {20716) highlighted that India, has improved its global
innovation index ranking from 81+ position in 2015 to 66" position in 2016 holding the highest
rank in central and southern Asia. A close analysis of top five economies according to global
innovation index namely Switzerland, Sweden. United Kingdem, United States of America and
Finland disclosed that they have holistic framework in terms of education and infrastructure for
better translation of research outputs into business ventures. The Indian government with poiicy
framework like Make in India. startup India and Skill India are providing support to bridge the
gap In converting a good invention into a marketable innovation. Indian academicians and
researchers across time frame have invanably highlighted that Indian innovators and entrepreneurs
face multitude of probiems related with insufficient fnding. fack of government initiatives and
nen availability of network of venture capitalist that can help them in transiating their dreams
into a working profit making projects.

1. Assislant Professor, Institule of Management, PL favishankar Shukia University. Raipur
Chhattisgarn, India

2. Assistant Professor, Institute of Managemenl, PL Ravishankar Shukla University, Raipur
Chhattisgarh, India
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Conceptualizing Corporate
Reputation: An Empirical Analysis

G. K. Deshmukh!, Sanskrity Joseph?
L Assistant Professor, Institute of Management,
Pt Ravishankar Shukia University, Raipur

Abstract

Corporate Reputation (CR}isthe qualitative outcome ofacompany’s strategic orientation
(STO). 1t is an outcome of long-term planning and implementation of continuous of
interrelated activities as\perceived by stakeholders. Researchers, academicians, and
professionals have tried to tudy the concept and impact of CR. The present study tries
to empirically define the ¢ cept of CR by identifying its underlining elements, such
as STO of corporate, social o ligation of corporate, and vahye proposition of corporate.
Further, the study tries to corrdate customer’s perception ot CR on the performance of
company in terms of trust, bran loyalty, and repatronage mtention.

Keywords:

Corporate Reputation, Strategic OrNentation, Social Obhgation, Value Proposition,
Brand Loyalty, Re Patronage Intentio

Introduction

The concept of corporate reputation (CRY has attracted academicians, rescarchers,
and practitioners since time immemorial. GR is an abstract term which is a result of
combination of host of factors that keep evplving and changing from time to time.
CR or goodwill as mentioned in books otacdpunts is considered as a fictitious asset
which plays an important role in attracting and retaining almost all stakeholders of
business. Kay (1995) in his study underlined Yhe premuse that CR is an rmportant
indicator of business performance. Academic ans, researchers, and practitioners
have, therefore, understood that CR is that quklitative aspect of business which
directly or indirectly influences tlie quantitative indicators of business performance.
In practice,CRis a complex strategic decision which is related with various concepts
which helps in distinguishing one corporate from another as per the perception of
stakeliolders in competitive environment. Nisbett and Ross (1980) highlighted that
marketing practices related with creation of brand or corporate identity are often
linked with CR which leads to creation of misleading premise and judgments which
is often short term and changes with the short-term goals of companies. Later on
the companies’ relationship with its stakeholders is also constdered as a barometer
to judge and establish CR. The CR of a company 1s often judged in terms of its
financial dealings by financial institutions and credit-rating agencies. Diamond
(1991) underlined that money lending institutions often assess the credit worthiness
of companies in order to assess its CR. The companies which are able to create an
impression that they are just and fair while un dertaking a financial obligation related

* Corresponding author: G. K. Deshmukh (gkd16@yahoo.co.in)
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Conceptualizing Corporate
Reputation: An Empirical Analysis

G. K. Deshmukh', Sanskrity Joseph?
“Assistant Professer, Institute of Management,
Pt. Ravishankar Shukla University, Raipur

Abstract

Corporate Reputation {CR ) is the qualitative outcome ofa company’s strategic orientation
{STO). It 1s an outcome of long-term planning and implementation of continuous of
wterrelated activities as perceived by stakeholders. Researchers, academictans, and
professionals have tried to study the concept and impact of CR. The present study tries
to empirically define the concept of CR by identifying its underlining elements, such
as STO of corporate. soctal obligation of corporate, and value proposition of corporate.
Further. the study tries to correlate customer's perception of CR on the performance of
company in terms of trust, brand loyalty. and repatronage intention.

Keywords:
Corporate Reputation, Strategic Orientation, Social Obligation, Value Proposition,

Brand Loyalty, Re Patronage latention

Introduction

The concept of corporate reputation (CR) has attracied academicians, researchers,
and practitioners since time immemorial. CR is an abstract term which is a result of
combmation of host of factors that keep evolving and changing from time to time.
CRor goadwill as mentioned in books of uccounts is considered as a fictitious asset
which plays an important role in attracting and retaiming almost all stakeholders of
business. Kay (1995) in his study undertined the premise that CR is an mmportant
mdicator of business performance. Academicians, rescarchers, and practitioners
have, theretore, understood that CR is that qualitative aspect of business which
diveetly orindivectly influences the quantitative indicators of business performance.
In practice CRis a complex strategic decision which is related with vartous concepts
which helps in distinguishing one corporate from another as per the pereeption of
stakeholders in competitive environment. Nisbett and Ross (1980) highlighted that
marketing practices related with creation of brand or corporate identity are often
hnked with CR which feads to creation of misleading premise and judgments which
ts often short term and changes with the short-term goals of companies. Later on
the companies’ relationship with its stakeholders is also considered as a barometer
to judge and establish CR, The CR of a campany is often judged in terms of its
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financial dealings by financial institutions and credit-rating agencies. Diamond Navigating the Future
(1991) underlined that money lending tnstitutions often assess the credit worthiness Throush Fifeetive
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ABSTRACT

Al Individuals are unique. The ser of knowledge, skills and abilities possessed by an
sndividual D the forn of cosnpelencies differentiates one budwidual from another, In
recont times strdies conducted by researchers and professional agencies idicate that the
competencies possessed hy individuals are different from competencies desired by nurkel,

The gap in demand of destred competencics and shortage of mdividuals with required
siill set has ereated a hypotheticad unemplovment in the marker where there are job
opportunitios but there are no individuals who can be employed. The eruployed human
reserrees witl their desived skitl sets provide compelitive advantage to their ewployers in
the markets, The companies due (o shortage i availability of desired man power in the
murket are facing acute challenges with respect fo attraction and retention of emplovees
i their respective companies, The cost of retaining wnd attracting right nanpower fas
incréased in recent time which has posed manifold challenges for HR rnanagers. Many u
limes the compeanies are wnable to portvay their employer brand property 10 aspiramis and
existing emplovees which result in higher attrition rates for companies.

In the abeve backdrop the researchers have tried to unalyze the fullnving issues
(i) the skill gap existing between the demunded skill and adliteved skills of individuals
aned (1) The pereeption vap exisiing betweent established employer brand and perceived
conployer brapd i weemes of skills required by companies.

Keywords: Skill Gap, Competencies. Emplover Brand, Retention, slanpower.

INTRODUCTION

Al Individuals are unique. The set of knowledee, skills and abilities possessed
by an indwidual in the form of competencies differentiates one individual from
another. The companies all over the world dont stmply provide emplovment to
individuals rather they emplev individuals who possess the desired skill set whick

matches their job deseription. The wcarsin or desived talent pool i1 the market has
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Profiling Social Customer: A Study

Dr. G.K. Deshmukh, Dr. Sanskrity Joseph and Dr. S.K. Indurkar
Insutuie of Management, Di. Ravishankar Shukla University,
Raipur, Chhatiisgarh, India

ARSTRACT _ _ —

This is an empirical, wiew type paper. The purpose of the study 15 to understand the concept of social
customer and prafile them according 1o the distinct characteristics exhibited by them with reference to
their influence regarding social media influence on buying behavior. The authors have discussed their
ence of social media on buying behavior of customer after collecting data
nalyzed the data to draw important conciusions. The key findings of
the study highlights that social customers can he identilied in four distinct categones namely: Developers,
Diffusers, Drivers and Deniers bascd on their usage of social media and use of social media for the purpose
of referencing and acting while taking purchase decisions, Thisisa faicly origrial paper which discusses the
profile of social customers based on their distinct characteristics and analyses the behiavior of each cluster

viewpoints in reference to infly
from primary sources and empirically a

of social customer.

Keywords: Soctal Customer, Sncial media, Developers, Diffusers Orivers and Deniers

INTRODUCTION

Consumers are social beings who communicate
their feelings and thoughts. Comniuanication
medium with ane another. Communieation means a
recent times due o advent and development of internet.
pervasive and can he felt through the ncreased users of internet. Inte
(2016) while analyzing the growth of internet users indicated that the increase in number of
vegistered user of internel rose o 3631 miltion in comparison to 360 million tsers in the
year 2000. They further hightiphted that the highest number of registered users were found
in Asian subcontinent and the contribution of Indian users was abbreviated to 462 mittan in
2016, The att-pervasive spread of internet has led o growth of victual markets which is often
termed as social commerce. Liang, and Turban (2011) opined that social commerce is the
marriage of two individuaily different concepts namely econunerce and social media
platforms. Social commerce deals in performing all kinds of commerciat activities by using
social media platforms. The growth of social media and ils easy accessibility through maobile
handsets have enabled the marketers 10 reach the desired customers in virtual markets as
well without developing a brick and mortar setup and establishing a farge dealer network,
Hajii (2015) commented that social media platforms are no jonger simpie web addresses on
web 2.0 rather they have emerged as shopping services which helps in developing customet
network across weh wha are engaged in discavering, recammending rates and quality of
praducts and services to be purchased on web.Park, Shin, and Ju (2014) and Goh, lleng and
Lin (2013) have identified two widely categorized types of social commerce which explains
the correlation between ecommerce and social media namely.

with one another to understand and express
takes place through formal and informal
nd channels have seen renaissance b the
The growth ol iatervet is all
rnet World Stats

1. Soeial netwarking sites thatare used as taols of promotion mixand

2. E-conunerce websites that provide links on social media platurms Lo enable

customers to interact with company professionals or other users.
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sgement of service guality has therelore become an umport
1l corners of the globe. The service sector
we in the present seenario,  This includes services like banking . fsurancy,
~spurtation, hotel, healthcare, entertainment, accounting, jegal consultancy, hospitality,
~npunication and many more which can be provided on social s well as commercial
o1l an organization needs to be globally competitive, it should produce products and
Coes of superior quality at competitive prices and on time as demanded by thecustomers.
survival of the firm depends on its abitity to produce the best guality product or service
maximising  customer satisfaction. Chatterjee (1993) opined that the winnuis O
those who are today paying attention 10 quality and custoner SerVICE.

Green, (2007) opined quality of services as the "conformande to

Cution across a is tremendousty e and

i

sorrow are
kraburty, Whitten and
qumer wishes in the delivery ol a service”.
Lehtinen and Lehtinen (1991} in their study, identified that service quality coutd b
and the components of the servicy

~ained from the association hetween the custemer




INSTITUTE OF MANAGEMENT

NAAC ACCREDITED ‘A’ GRADE

=

bistitute of Management

”

e _—

UNIVERSITY

hmedabad




Customers Susceptibility towards Reference
Groups: An Empirical Analysis

Sanskrity Joseph, G.K. Deshmukh and S.K. Indurkar

nsticuie of Manigement, P favishankar Shulda Unversity, Raupur

ARSTRACT
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INTRODUCTION

Comsumers are the kings ol the mariets who determine the fate of cumpanies across plobe.

Bvery individual at some o the other point of tme is cither customoers o constners

rrresprective of then countey, relwon caste or ethnicity. All individuals are difterent

e e different, but researchers aeross plobe have tried to elassity
s o1t the basis of similarities in tieir behavior, Buying 1s 4

Cpasses through a series of steps before making o buylng

EITE T INTRTIINT | BRI IS

At deprivation or expectation af specitic satishior for
o costomer fundamentally Teads W Information seareh
e cun provide viable selutions the defined problems.

Codntons I the market information is avatlable namely
coabeter dominated sources and () non-market dominated

o enomateu soutces are basicaily application of promoting touls like
o ons i brochures ete by a narketers to Atteset o customer. Further nun
sonrces is related with availing intormation trom people whose opinion

o v alue while taking o dedision, The people who tall under the ciceumference ol non
marketer dominated sources aiv ceforred to as reforence group. Hyman [1942) cuined the
goncept of reference group and defined reference groupl as a group thet influences the
attitide uf those dividuals who use 1t as a reference poing for evaluating thefr owrn situativas.
Farther Boure (1957) added more dimensions to the convepl and referred Reference Grouy
s i groip which gives d reference, sippurt ol prifunmation of uny product/service which belp in
aking dossion on it Accorthng to Riasckwell, Mininvd and Fngel {2001} referenoe groups Can
be analvzed by studymg the impact of these groups on decision making process of
individuals, Widing of ol {2003) bruadened the convepl aud inchaded institutions, Broups
and peuple as reference groups whosce Behavior values ated ofiaois G be ised as a point

ol reveremee while tking prrchase decisions
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Skill Development in India:
Challenges and Strategies

Dr. Susheel Kumar Indurkar, Sr. Assistant Professor
. Institute of Management,
Pi. Ravishankar Shukla University, Raipur

Dr. Abhisekh Dubey, Assistant Professor

Kushabhau Thakre Patrakarita University. Raipur

INTRODUCTION
(lobalization, increase in competition and knowledge have triggered the needs for
highly skill workforce in both the developed as well as in developing nations. Any
countries socio and cconomic growth largely depend upon the skills and knowledge
posses by the human capital of that country. As it has been observed that the countries
which is having highly skill work foree tends to have higher economic growth and
also has higher per capita income. Now aday’s all the developing as wetl developed
nation requires skilled work force not only 1o boost their industrial and economic
growth but also 1o meet the global standards of quality employment.

£ ducation, vocational training is the main piltars of the employment, one who
have education but if he/she is not having desired skill to getup the job then such
education is sheer waste of time, resources and money. India being second Jargest

populated country of the world after china and is also the home of large number of
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ldentifying Pied Pipers of Social Media: A Study
G.K. Deshmukh'. Sanskrity Joseph” and Yogesh Soni’

S ERODUCTION

are ot abien to one another due o distanee o frequency of meeting, The penetration of land
wbtle telephony coupled with contincous internet aceess has brought individuals together in
e platforms facititating decision making. The concept of reference groups which studied the
ot retereneing on buying hehaviomr 15 an expressive phenomenon which has existed in both
mhical and virtual markers sinee fong decades, Hayman (19423 deseribes reference aroup as a
- that wfluences the attitude of an individuals” by providing a reference point hased on their group
The Hindu (20040 nehitelned the faet that India will become the second lareest nitemet market
Sworld by end of Decohor 2014 Dhe cmplesizing oroarth of fnterniet has niade It esseatial for
ot o andersicind e inpact of viraeal world o cusiomery aoross the werld and especiolly o
Widing et all (20031 opined thet reference groups is basically an inclusion of individuals or
cob individuals who are referred by custoniars for tiking decisions due to commonldy shaved beliels,
coand opinions. /8 s boconte lnteresting and clvdlonguie for marketer to fdentify the acinal and
cuiy reference sonrces to devive wid draft sirategies to wndersiand the cues aird matives wiich
awfeively fnstigate o cusromer i varicd siages of huving heginning from need recognition o
o fellonved by satisfaction ywhicl influences veparclase through a platfarm mare vespociively
somied ditled sacial wiedio
seciad mredia isoan intermet based plattorm which nomually takes format Tike blogs, discussion
caconetworking sites and contem conmmunitios by Hnking people through internet tor nuslual
Age of things of interest, Marketo £2010) defined social media as the prodietion, consumption
Achange of information through online social interactions and platfonms™ wy The Detinitive Guide
COB Social Mediao Marketers by and farge understand that valuable intormation regarding their
cwors.services and company celated with process o selling and Baying Tor benefit of either customer
Canpany can be transmitted through social media with o farly Tinle cost of communication. The
cewers st understand that reference groups are wsualiv contormed by the social network of an
sdusls fmby members, frends, colleazues and nspirational foures (Bachmann et al, 19931 in
crvrtual world, and can be g sowree of brand assoctations that mold the mentad representations a
Saer has o himsel (Esealas and Betnan, 2003 with respect to decisions regarding pre purchase
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